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Schneider Electric closes 2022 with strong
Sustainability Impact results

e Half-way milestone crossed in ambition to save 800 million tonnes
of CO2 emissions for customers

e Progress doubled in sustainable packaging and access to energy at
the same time

Rueil-Malmaison (France), February 16, 2023 — Schneider Electric, the leader in the digital
transformation of energy management and automation, recognized as a leading sustainability
practitioner by independent Environmental, Social and Governance (ESG) ratings, announced today
strong annual sustainability impact results alongside its 2022 financial performance.

“Despite increased geopolitical and economic uncertainty, in 2022, we remained focused on
accelerating the transition to a cleaner and fairer world,” confirms Gwenaélle Avice-Huet, Schneider
Electric’s Chief Strategy & Sustainability Officer. “The close integration of corporate strategy, quality and
sustainability is a factor of success to provide digitization, electrification, efficiency and sustainability
solutions that tackle today’s energy, climate and cost of living crises.”

Schneider's Sustainability Impact (SSI) program includes 11 global targets to be met by 2025
complemented by hundreds of local goals led by regional and country teams. It contributes to Schneider
Electric’s six long-term commitments, spanning ESG considerations, in support of the United Nations
Sustainable Development Goals.

The company publishes progress on all these goals every quarter in a dedicated report.

Here are some highlights of the Schneider Sustainability Impact in 2022:

» Schneider Electric becomes one of the first corporates in the world to get the Net-Zero targets
for its entire value chain validated by the Science Based Targets initiative

* Schneider Electric’s solutions and services helped customers save and avoid 440 million tonnes
of CO2 since 2018, with more than 90 million more in 2022 alone

+ Ontop of that, the company’s top suppliers reduced their own CO2 emissions by 10% through
its Zero Carbon project, and the Group initiated supplier engagement to advance decent work
standards in its supply chain

*  45% of all packaging from the company is now made without single-use plastic and use
recycled cardboard, up from 21% in 2021

* The company also expanded access to green and reliable electricity to 5.5 million people
through its solutions and projects in 2022

* About 70,000 people benefited from its energy management training programs as well

» Schneider Electric launched its Sustainability School for all employees, so everyone can really
understand the Planet and People challenges and do more at work and also in their personal
lives

Overall progress made to fight Climate change, improve Resource efficiency, reinforce Trust and Equal
opportunities, and empower all Generations contributed to a full-year Sustainability Impact score of
4.91/10, well above the target of 4.70 for the year. This result is an integral part of Schneider Electric’s
short-term incentives for more than 64,000 managers in the Group — an example of how it lives up to
Impact company principles.
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https://www.se.com/ww/en/
https://www.se.com/ww/en/assets/564/document/378893/schneider-sustainability-impact-q4-2022-results.pdf
https://download.schneider-electric.com/files?p_Doc_Ref=SE-Net-Zero-Commitment&_ga=2.5071803.902758416.1675614380-885350088.1675200515
https://www.se.com/ww/en/about-us/sustainability/zero-carbon-project.jsp
https://www.youtube.com/watch?v=2x4KPa0uly8
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SUSTANABRITY scor' QTN <o
2022 full year results Baseline Q4 2022 2025 Target
CLIMATE 1. Grow Schneider Impact revenues*? 70% o 80%
a o] | —
2. Help our customers save and avoid millions of tonnes of CO, emissions® 263M @ 240m 800M
3. Reduce CO; emissions from top 1,000 suppliers' operations 0% - 10% 50%
%SOQEES 4. Increase green material content in our products 7% @l 18% 50%
g £ 5. Primary and secondary packaging free from single-use plastic, using recycled cardboard 13% G 45% 100%
TRUST 6. Strategic suppliers who provide decent work to their employees* 1% 100%
o gic suppl p ploy
Eﬁun 7. Level of confidence of our employees to report unethical conduct® 81% @ +1pt +10pts
EQUAL 8. Increase gender diversity in hiring (50%), front-line management (40%) and s12304 @ 4172728 50/40/30
ma HE leadership teams (30%)
) - sov GEEEE +97M  50M
9. Provide access to green electricity to 50M people®
GENERATIONS
MHHE! 10. Double hiring opportunities for interns, apprentices and fresh graduates? 4939 @ x1.33 x2.00
11. Train people in energy management” 281,737 @ 397,864 ™M
LOCAL i § § .
En +1. Country and Zone Presidents with local commitments that impact their communities 0% 100%

Schneider Sustainability Impact 2021-2025

*Per Schneider Electric definition and methodology
12020 baseline 3/10, 2025 target 10/10 2pbaseline 2019

Related resources:

3 cumulated since 2018 42022 baseline 52021 baseline f cumulated since 2008 Tcumulated since 2009
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. 2022 Schneider Sustainability Impact report

. Full 2022 Financial and Extra-financial release

. Schneider Electric Sustainability reports

. Latest ESG ratings and awards

° Sustainability Disclosure Dashboard

° Sustainability.com page link for more

About Schneider Electric

Schneider’s purpose is to empower all to make the most of our energy and resources, bridging progress and

sustainability for all. We call this Life Is On.

Our mission is to be your digital partner for Sustainability and Efficiency.

We drive digital transformation by integrating world-leading process and energy technologies, end-point to cloud
connecting products, controls, software and services, across the entire lifecycle, enabling integrated company
management, for homes, buildings, data centers, infrastructure and industries.

We are the most local of global companies. We are advocates of open standards and partnership ecosystems
that are passionate about our shared Meaningful Purpose, Inclusive and Empowered values.

Wwww.se.com
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Discover the newest perspectives shaping sustainability, electricity 4.0, and next generation automation
on Schneider Electric Insights

Hashtags: #ESG, #Impactcompany
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